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this division. The legal disputes over First
Amendment rights are themselves a balancing
process against other public and private interests and rights. The various resolutions of these
disputes in U.S. courts produced the inany legal
cases which are documented in this book.
Covered in its extensive review are issues
around free speech and advertising, false and
deceptive advertising, censorship and the media, public access to the media, defamation and
advertising, and privacy and advertising. In
each section, a legal rationale is presented, followed by illustrative cases on specific legal interpretations of ramifications of these issues.
What is especially illuminating-and somewhat disconcerting-for the social scientist is
the manner in which research data are used to
justify the legal interpretations of communications policies. Published findings are sometimes
cited without adequate assessment of the validity or significance of those findings. One example is pertinent. In a discussion on estab
lishing standards for permissible limits of free
cxpressiort, the “illegal usage of subliminal perception devices” is cited as a special case. The
scientific evidence cited is from one researcher,
Wilson Bryan Key, whose work has been questioned by some. In exploring the ramifications
of whether subliminal advertising should be
prohibited, the validity of this scientific evidence is ignored, apparently on the premise
that if it is published it must have some scierttific standing.
Equally difficult to accept is the following argument for regulation of subliminal advertising: “If the use of subliminal advertising is effective, that is prima facie evidence justifying
the regulation of all such activity. If the use of
subliminal advertising is ineffective, there
would be no loss suffered by anyone who might
be denied its further use as an advertising technique.”
Perhaps the most important insight to be derived from a reading of this volume is that communication law and communication research
are still far from effective partners in dealing
with the problems of the mass media and the
exercise of freedom of speech. Despite that
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lack of rapproachement-or perhaps because
of it-this is an educational text for everyone
interested in seeing that communication law is
equally responsive to principles of law and to
principles of science.

ELI A. RUBINSTEIN
University of North Carolina

Immaculate perception?
Hip Capitalism by

Susan Krieger. Fore-

word by J a m e s G. March. B e v e r l y
Hills, Cal.: Sage, 1979. 304 pages.
H i p Capitalism advertises itself as an empirical account of the process of co-optation. Actually, it is more archive than account. Krieger
sees co-optation as a process involving four
phases: beginnings, legitimacy, professionalism,
and renewal. But she refuses to generalize and
self-consciously rejects all interpretive procedures. March affirms, “Krieger does not take
the middle ground. As rigorously as anyone 1
know, she avoids interpretation, generalization,
and conceptualization” (10).Instead of theory,
Krieger gives us a record of the month-bymonth and sometimes day-by-day activities of
personnel associated with a self-styled “revolutionary radio station” in Haight-Ashbury covering the period from April 1967 to July 1972.
This record is an appended version of a dissertation in Communication at Stanford Lniversity that ran nearly 800 pages. One wonders
what was left out of the book, for Krieger packs
detail upon detail using the sort of narrative
structure and language usually reserved for fictional works, e.g., the opening lines of Part 111
entitled “Legitimacy” (p. 105):

Sullivan thought there was lemonade. Hamilton said there were lemonade and chewy pies,
she had made them. There was also coffee.
There m a y huve been lemonnde. Toward the
end of the week of May 13, Sullivan came
out to San Francisco to speak with the staff
from KMPX who were going to KSAN. . . .

The problem with the approach is that it does
not allow for the dramatic character development which lets fiction press its claims on the
reader. Those of us who have not been touched
by the on-air charisma of Tom Donahue, Bear,
Pigg, Street, Voco, Young, Miller, the Congress
of Wonders, or Hip Pocrates don’t really care
whether there were cherry pies. We remain unmoved by the firings, resignations, and brief triumphant returns of the protagonists, and unconvinced when Krieger concludes that the
process with which the radio station was involved is “tragic” (p. 291).
The topic is pure Marcuse. The style is a
blend of rock-groupie-fan-think, Berkeley-sixties-social-science-on-the-run, and the-newjournalism-in-lengthy-re-run. . .what Tom
Wolfe’s RudicaZ Chic and Muu-Mauing the
Flack-Catcher might have atrophied into if he
had thought about them for a decade.
This is not to say that Krieger’s book is a failure, or even uninteresting; it is neither. Krieger
sought an authentic medium for cooly, impersonally recapturing the fever of what she perceives as a unique phenomenon in broadcasting
history: an intra-media social movement which
led pushers and dealers to abandon the streets
in messianic commitment to proselyting for the
“revolutionary” headtrip promised by “freeform” radio. In this, she succeedsshe gets the
voice right.
For those who shared the hopes and aspirations of that era, Hip CupituZism is a great nostalgia-kick. If the voice Krieger so faithfully
renders (but pretends not to interpret) sounds
superficial and sometimes even a little silly, it is
because in retrospect the “revolutionary” vision it reflects was superficial and sometimes
silly. Undoubtedly there was an element of
truth in the insight seized upon by Timothy
Leary and “the heads” at KMPX-KSAN: that
psychedelics can thaw minds frozen by lifelong
overdoses of inauthentic culture-canned
laughter, formula, hype, and the blighted images of love, immortality, destiny, and cosmos
refracted by cathode ray tubes. But the discovery of alienation does not eliminate it. Minds,
not “heads,” are required to devise strategies

(yes, even theories) for combating militarism,
racism, sexism, and ecological plunder.
Krieger affects a “Mailerism” here. According to March, her atheoretical posture is not
based upon naive realism. It “is not an accident, and it has not been adopted innocently. It
is a carefully considered and deliberate statement about empirical research in social science. Characteristically, the statement is never
made clear. Krieger’s implicit conception of
the task of the social scientist is to represent life
through images that generate more complex
and interesting meanings and explanations than
could be imagined by the writer” (p. 11).
While I have no serious quarrels with Kreiger’s conception of the task of the social scientist, I do take strong exception to her failure to
make that conception explicit. If the adversary
culture of the sixties accomplished anything, it
demonstrated the “fallacy of immaculate perception.” It demonstrated that we see culturally and that neither “facts” nor the narrative
frames in which we present them are neutral.
In consequence, we have an obligation to reflexivity-we have to explain ourselves. At the
very least, we owe our readers a footnote. If we
withhold it, we smuggle unacknowledged ideological goods into our accounts, for it is simply
impossible for a human being to act as a neutral
medium for conveying experience.
The profiles Kreiger gives us of the personal
political persuasions of the staff of KMPXKSAN suggest that for the most part they were
apolitical or, if political, that they stood
slightly right of center. Their radicalism was
confined to music, hair, and chemistry. From
the beginning, they were users, loyal servants
of Mammon. They took up revolutionary rhetoric only when it was “in” and dropped it as
soon as the politics of the cash-drawer suggested more viable icons. If for a few fleeting
hours during the climax of radical chic, a small
group of students, a few Panthers, and a couple
of ecologists also managed to use KMPXKSAN, this hardly constitutes “revolutionary
radio.” As I read it (contra-Krieger who in spite
of herself cannot help smuggling in the goods),
KMPX-KSAN does not symbolize the idealism
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of the sixties. KMPX-KSAN documents the demise of that idealism. If it was a vanguard of
anything, it was a vanguard of thc hedonism
and narcissism that dominated the cynical seventies. Thiis, in my view, Hip Capitulism is
more accurately read as a chronology of success
than co-optation.

SUE CURHY
JANSEN
Stute University of New York
at Buffak~

Briefly noted
Asian Journalism hy Elliot S . Parkcr and
Emelia M . Parker. Metuchen, N.J. and
London: The Scarecrow Press, 1979.
472 pages.
In thc past few decades, many books and articles have dealt with Asian development communication, the use of media in population
planning, and the place of media iri contemporary Agian society. This bibliography attempts
to open an additional area of research to scholars interested in the years of Asian journalisni
prior to about 1960. It is addressed to the researcher in journalism who has little hackground in the Asian area and little knowledge
of the bibliographical complexity of the Asian
field.

The Habinla-lsrael 's National Theater by
Emanuel Levy. New York: Columbia
University Press, 1979. 346 pages.
$22.50 (hard).
From the time of its founding in Moscow in
1917, the IIahima Theater has been an integral
part of the Zionist movement and the growth of
modern Jewish nationalism. The political, ideological, and artistic accomplishments of the
Habima over its sixty-year career are illustrated. The study begins in Hussia, in the years
of revolution and civil war, when the Hahima
was born. Habima is closely linked to many major events in modem Jewish history-the revival of Hebrew language and culture, the set-
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tlement of Palestine, the growth of the modern
state of Israel-and lxvy studies the role of the
theater in political and nationalist movements.

Language and Control by Roger Fowler,
Bob Hodge, Giinther Kress, and Tony
Trew. London: Routledge & Kegan
Paul, 1979. 224 pages. $22.50.
Examining language variation as a part of social practice, this volume analyzes the language
used in a variety of situations, from news reporting to greeting cards. Questions discussed
are the concern of linguistics, sociolinguistics,
sociology, and political theory, although the
aiithors are strongly critical of the dominant
currents within these disciplines. References
are supplied in notes at the end of each chapter.

Teaching Ethics in ]oumlism Education
by Clifford G. Christians and Catherine 1,. Covert. The Teaching of Ethics 111. Hastings-on-Hudson, N.Y.: Institute of Society, Ethics and The Life
Sciences, 1980. 71 pages.
The past decade has seen a resurgence of interest in the teaching of ethics at both the undergraduate and professional school levels. Beginning in 1977, T h e Hastings C e n t e r
undertook a systematic study of the teaching of
ethics in American higher education, focusing
on the extent and quality of that teaching and
thc: efforts to find a more central role for ethics
in the curriculum. This report represents one
outcome of their ongoing project which aims to
advance the teaching of ethics in higher education.

The Celluloid Persuasion by Lawrence
Murray. Grand Rapids, Mich.: William
B. Eerdmans, 1979. 165 pages. $6.95
(soft).
This book offers some perspectives on the
place of movies in twentieth century life and
a n historical survey of an evolving medium that
provides a context for understanding the role of
movies in the classroom.

